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Introduction 
  

As a business owner, you know how important it is to have a website that is 

visible to your target audience. 

 

A website that appears at the top of search engine results can help you attract 

more customers, increase your online visibility, and ultimately grow your 

business.  

 

However, achieving that visibility can be challenging, especially if you are new to 

the world of search engine optimization (SEO). In this article, we will provide a 

practical, step-by-step checklist that you can use to improve your website's 

visibility on your own.  



 

This checklist is specifically designed for business owners who have a website 

built on WordPress and will cover topics such as on-page optimization, technical 

SEO, and tracking your progress.  

 

By following this checklist, you can take the first steps towards improving your 

website's visibility in search results and growing your business. 

 

Step 1: Install and set up Google Analytics to track website 

traffic and monitor your SEO progress. 

 

Google Analytics is a free tool that allows you to track website traffic and monitor 

your SEO progress. 

 

 

 



By installing and setting up Google Analytics, you can gain insights into how users 

interact with your website, including the number of visitors, the pages they visit, 

and how long they stay on your website. This information can help you identify 

areas of improvement and track your progress over time. 

 

To install Google Analytics, you will first need to create an account and obtain a 

tracking code.  

 

Once you have the tracking code, you can add it to your website, either by adding 

it directly to your website's header or by using a plugin such as Google Analytics 

for WordPress. 

 

To obtain your tracking code for Google Analytics, you will need to follow these 

steps: 

 

1. First, create a Google Analytics account if you don't already have one. 

2. Log in to your WordPress website and install the Google Analytics for 

WordPress plugin. 

3. In your Google Analytics account, click on "Admin" and select "Data 

Streams" from the middle column, then click on the "+" button to create a 

new web data stream. 



 

 

4. Fill in the required information and get the GA4 tracking code, which will 

look like "G-XXXXXXXXXX". 



 

 

5. Go back to your WordPress website and navigate to the plugin settings. 

6. Paste the GA4 tracking code into the appropriate field and save the 

changes. 

7. Verify the tracking code has been implemented correctly by using the 

"Verify" button in the plugin settings or by checking the source code of your 

website. 



8. Once you are done, you will start to see data about your website's traffic in 

your Google Analytics account under the GA4 property. 

 

Step 2: Install and set up the Yoast SEO plugin for on-page 

optimization. 

 

Yoast SEO is a popular WordPress plugin that can help you optimize your 

website's meta tags, including the title tag and meta description.  

 

These tags are critical for improving your website's visibility in search results, as 

they provide a summary of your website's content and can help users determine 

whether your website is relevant to their search query. 

 

Additionally, the Yoast SEO plugin will provide suggestions for improving your 

website's content, including optimizing your images, creating internal links, and 

identifying broken links.  

 

By following the plugin's suggestions, you can help ensure that your website is as 

optimized as possible for search engines. 

 

Installing and setting up the Yoast SEO plugin is a straightforward process.  

First, you will need to log in to your WordPress dashboard.  

Once you are logged in, go to the "Plugins" section and click on "Add New."  



 

 

In the search bar, type in "Yoast SEO" and click on "Search Plugins." From the 

search results, you will see the Yoast SEO plugin, Click on "Install Now" button 

and wait for the installation process to complete.  

 

 



After the installation is complete, you will see a button that says "Activate." Click 

on that button to activate the plugin. 

 

After the plugin is activated, you will see a new option in the left-hand menu of 

your WordPress dashboard called "Yoast SEO." Click on that option and you will 

be taken to the Yoast SEO configuration wizard.  

 

 

This wizard will walk you through the process of setting up the plugin and will 

help you configure the plugin's settings to match your website's needs.  

 

Once you have completed the configuration wizard, you will be able to access the 

Yoast SEO plugin's settings and start optimizing your website's content and meta 

tags. 

 



It's important to keep in mind that Yoast SEO plugin is an ongoing process, so it's 

important to be patient and stay committed to making improvements to your 

website over time by following the plugin's suggestions and using the plugin's 

features. 

 

Step 3: Optimize your website's images by using descriptive, 

relevant file names and alt tags. 

When search engines crawl your website, they use the file names and alt tags of 

your images to understand the content of the images.   

 

By using descriptive, relevant file names and alt tags, you can help search engines 

understand the context of your images, which can improve your website's 

visibility in image search results. 

 

For example, instead of naming an image "IMG123.jpg," you should name it 

something like "chocolate-cake-recipe.jpg" and in the alt tag you can write the 

same name for the image. 

 

Recommended plugins to optimize images for your website: 

1. Smush: This plugin automatically compresses images as they are uploaded 

to your website, reducing their file size without reducing their quality. This 

can help speed up your website and improve your website performance. 

 

 



2. WP Optimize: This plugin not only compresses images but also it can also 

optimize other elements of your website such as the database, post 

revisions, and more. 

 

3. EWWW Image Optimizer: This plugin optimizes images as they are 

uploaded to your website and also can optimize images that were 

previously uploaded. 

 

4. Lazy Load by WP Rocket (Recommended): This plugin uses the "lazy load" 

technique to load images only when they are visible on the user's screen. 

This can help speed up your website by reducing the number of images that 

need to be loaded at once. 

 

5. Imsanity: This plugin automatically resizes large images that are uploaded 

to your website, reducing their file size and improving your website's 

performance. 

 

These are some of the popular plugins available for image optimization, but you 

can also find other plugins that may suit your needs better. Keep in mind that 

some of them may require additional setup and configuration to work properly. 

 

Step 4: Create and submit a sitemap to Google Search 

Console. 



A sitemap is a file that lists all of the pages on your website, and it helps search 

engines understand the structure of your website.   

 

By submitting your sitemap to Google Search Console, you can help search 

engines discover and crawl your website more easily. 

 

To create a sitemap, you can use a plugin such as Yoast SEO or Google XML 

Sitemaps.  

 

Once you have created your sitemap, you can submit it to Google Search Console 

by going to the Sitemaps section in the Crawl section of the console. 

 

Here are the steps to create and submit a sitemap to Google Search Console: 

If you have the Yoast SEO plugin installed on your WordPress website, you can 

find your sitemap by following these steps: 

1. Log in to the backend of your WordPress website and navigate to the Yoast 

SEO plugin. 

2. Click on the "Features" tab on the left-hand side. 

3. Scroll down to the "XML Sitemaps" section and click on the "See the XML 

Sitemap" button. 

4. This will take you to the sitemap page, which will list all of the pages and 

posts on your website that have been indexed by the plugin. 



5. You can also access the sitemap by adding /sitemap_index.xml to the end 

of your website's URL. 

 

 



 

Note: If you don't see the XML Sitemaps section on Yoast SEO, that means it is 

disabled, you can enable it by going to SEO -> Features and turning on the 

Sitemaps toggle. 

 

It's important to keep in mind that sitemaps are not required for search engines 

to crawl and index your website, but they can help speed up the process. 

 

 Additionally, submitting your sitemap to Google Search Console will help you to 

monitor how your website is being indexed and to identify any issues that may be 

impacting your website's visibility in search results. 

 

Step 5: Use free tools like Google Search Console to monitor 

your website's performance and identify any technical issues. 

Google Search Console is a free tool that can help you monitor your website's 

performance and identify any technical issues.  

 

This tool can help you identify issues such as broken links, duplicate content, and 



missing meta tags, which can negatively impact your website's visibility in search 

results. 

 

Some of the key metrics that you should monitor include: 

1. Search Traffic: This includes metrics such as the number of clicks and 

impressions your website receives from search results, as well as the click-

through rate (CTR) and average position of your website in search results. 

2. Crawl Errors: This includes metrics such as the number of pages that were 

blocked by robots.txt, the number of pages that were not found (404 

errors), and the number of pages that were not indexed by Google. 

3. Mobile Usability: This includes metrics related to how well your website is 

optimized for mobile devices, including issues such as text being too small, 

viewport not set, and content being wider than the screen. 

4. Security Issues: This includes metrics related to any security issues on your 

website, such as malware or phishing. 

5. Index Coverage: This includes metrics related to the number of pages on 

your website that have been indexed by Google and any issues that might 

be preventing pages from being indexed. 

6. Core Web Vitals: This includes metrics that measure the loading 

performance, interactivity and visual stability of pages, such as Largest 

Contentful Paint, First Input Delay, and Cumulative Layout Shift. 

 



By monitoring these metrics, you can identify any technical issues on your website 

and take steps to fix them, which will help improve your website's visibility in 

search results and provide a better user experience for your visitors. 

 

Step 6: Optimize your website's content for keywords and 

make sure to use them in the right places, such as in the title 

tags, meta descriptions, and throughout the content. 

 

When optimizing your website's content for keywords, it's important to make 

sure that you are using keywords in the right places, such as in the title tags, meta 

descriptions, and throughout the content.  

By including relevant keywords in your content, you can help search engines 

understand the context of your website, which can improve your visibility in 

search results. 

 

When selecting keywords, it's important to choose keywords that are relevant to 

your business and that have a high search volume.  

You can use tools such as Google Keyword Planner or SEMrush to research 

keywords and determine which ones are most relevant to your business.  

 

Once you have identified a list of keywords, you should incorporate them into 

your website's content, making sure to use them in the title tags, meta 

descriptions, and throughout the content in a natural way. 



 

Step 7: Get backlinks from reputable websites to increase 

your website's authority and visibility in search results. 

 

Backlinks are links that point to your website from other websites. The more high-

quality backlinks you have, the more authoritative your website will appear to 

search engines. This can help improve your visibility in search results and increase 

your website's traffic. 

 

To get backlinks, you can reach out to other websites and ask them to link to your 

website. When reaching out, it's important to make sure that the websites you 

are reaching out to are reputable and relevant to your business.  

 

You can also create high-quality content that is likely to be shared and linked to 

by other websites. 

 

Step 8: Monitor your website's performance regularly and 

make adjustments as necessary to improve your SEO efforts. 

 

SEO is an ongoing process, so it's important to monitor your website's 

performance regularly and make adjustments as necessary to improve your 



visibility in search results.  

 

By regularly monitoring your website's performance, you can identify areas of 

improvement and make adjustments to improve your visibility in search results. 

 

You can use tools such as Google Analytics to monitor your website's 

performance and identify areas of improvement.  

 

Additionally, you should regularly check your website for broken links, missing 

meta tags, and duplicate content, which can negatively impact your visibility in 

search results. 

 

Overall, this checklist is a starting point for business owners looking to improve 

their website's visibility in search results.   However, it's important to keep in 

mind that SEO is an ongoing process and that there are many other factors that 

can impact your website's visibility in search results, such as the quality of your 

content and the user experience of your website. 

 

Conclusion 

If you follow the steps outlined in this article, you can take the first steps towards 

improving your website's visibility in search results and growing your business. 

 

By installing and setting up Google Analytics, optimizing images with descriptive 



file names and alt tags, creating and submitting a sitemap to Google Search 

Console, obtaining backlinks from reputable websites, monitoring your website's 

performance regularly, and using free tools like Google Search Console, you will 

be well on your way to dominating the competition and driving more traffic to 

your website.  

 

Remember to be patient and consistent, as SEO is an ongoing process. Keep 

monitoring your website performance, and continue to make adjustments and 

optimizations as necessary. With the right approach and the right tools, you can 

achieve the visibility and success you desire for your business. 

 

 

 

 

 

 

 

 

  

 

 


